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MICHIGAN'S SWEET SPOT

71% of trave lers in the United States are leisure travelers

76% of those are in cultural/heritage leisure travelers

13% “Passionate.” Cultural/heritage activities are likely to drive destination choices.

14% “Well-Rounded/Active.” They are open to all kinds of experiences.
- Prefer a wide variety of activities (culture, nature, shopping, exercise, dining
* See tasting wine and foods as part of the experience
- Pursue challenge, novelty and change
- Spend more per trip than any other group
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BALCONY ABOVE
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Gullery 3: Gichigamek Gallary PLACED 1 FRONTOF MURAL
1.1 Tranaition fram Glaciers
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1.4 Grest Lakes and éhra
1.5 Glchigamek Lifeways i

1.6 Native Valoes | a

1.7 Woodiand 1 Overall Exhibit Plan
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Audience Overview

Emall Export + Addto Dashboard Shortcut

All Users
100.00% Sessions

Overview
Sessions * VS. Select a meinic

® Sessions

100,000

+ Add Segment

Jan 1, 2015 -Dec 31, 2015 ~

<r

Hourly Day Week Month

Sep 1, 2015 - Sep 30, 2045

® Sesslions: 46,784

=

April 2015

Sessions Users

585,439 205,085

_/‘\-—_ __A

Pages / Session

28.26

Avg. Session Duration

00:11:54

—

July 2015

-

Pageviews

16,542,030
T —

Bounce Rate

3.51%
N

Oclober 2015

B Reluming Visilor B New Visilor
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